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Abstract 

The retail sector has undergone a phenomenal change along with the growth of Indian economy. The e-

retailing (less frequently; e-Retailing, e-Tailing, etc.) is the concept of selling of retail goods using electronic 

media, in particular, the internet.  the term seems an almost in enviable addition to e-mail, e-business and e-

commerce, etc. e-retailing is synonymous with business- to- consumer (B2C) transaction model of e-commerce. 

Although e-retailing is an independent business model with certain specific constituents like; trust model, 

electronic transaction process, etc., but in reality it is a subset of e- commerce by nature.   

 Keywords: E Retailing, consumer preference, organized retail sector. 

Introduction 

E-Retailing stores sell online promotion only for goods that can be sold easily online, e.g., Amazon did 

for Books & CDs, etc. The online retailing requires lots of displays and specification of products to make the 

viewers have a personal feel of the product and its quality as he gets while physically present in a shop. The 

present retail scenario is getting advanced day by day. Electronic retailing is the process of selling the goods and 

providing the services through the internet. Retailing can include business to business and business to consumer 

sale of products and provision of services through the usage of internet. The technological innovations like 

connectivity, network, broadband, artificial intelligence, etc. 

Review of literature 

In order to strike a perfect balance between the topic chosen and other academic research publications, it 

is essential to examine the research papers published by other academicians, scholars etc. As a part of the review 

process various national and international literatures relating to the retailing and online shopping are studied. The 

concepts relating to consumer market, convenience, consumer perception, electronic retail formats, online 

shopping goods, 

Need for the study 

1. To find out key factors influencing millennials while choosing online retailers for buying products   

2. To study the consumer perceptions towards online retailers in India 

3. To compare the customer perceptions regarding selected online retailers 

4. The study will try to analyses the reasons for changes in customer’s preferences regarding buying the 

goods and availing the services towards e-retailing stores method.  
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Advantages of E-Retailing 

1.The electronic channel gives the existing brick-store retailers an opportunity to reach new markets. 

2.For the existing retailers, it is an extension to leverage their skills and grow revenues and profits without 

creating an altogether new business. 

3.The e-commerce software that also traces the customer’s activities on the Net enables e-retailers to gain 

valuable insights into their customers shopping behavior. 

4.The e-retail channels transcend all barriers of time and space.  The retailer’s server must be on 24*7.  An order 

can come from any customer living any place at any time of the day. 

Statement of the problem 

Researchers have propounded different models about retail formats and consumer behavior but majority 

of the studies have focused on consumer shopping for buying behavior through electronic retailing stores and 

consumer choice on electronic format. The customer’s main concern is about the security issues that is 

encountered during the transaction. For instance, the net capacity to handle all the transactions at one point of 

time may not be sufficient when everyone starts using the same e retail. In some cases, the retail stores are time 

consuming and the delivery to some of the places will be delayed.  

Limitations of Study 

 The study was done through online questionnaire. So the study depends on the responses of consumers. 

Though proper care was taken while selecting the sample More study in the Indian context is required for to 

understand the expectations of millennials from online retailers in different retail segments and to study switching 

habits of millennials in India. 

The online retailing {e-retailing} process is not an ultimate in the field of retailing methods; it also suffers 

various drawbacks that are the qualifications of traditional marketing. Some of the drawbacks need mention.  

1. It lacks an emotional shopping experience that the customer can get in a personal shopping store. 

2. It being container of intangible merchandise (i.e., virtual display of merchandise) does not provide sensory 

support to the customer, these the customer cannot hold, small, feel, or try the product. 

3. On line customers are reluctant to part with their credit card details on net, fearing they may be misused. It 

arises security issues. The customers are not yet convinced about the foolproof status of this method, 

especially in Indian environment. 

4. It is lacking in family shopping experience which the Indian customers enjoy at the weekends, and particularly 

during festive seasons and marriage marketing. 

Hypothesis 

1: The quality of services provided by online retailer is not satisfactory  

2: There is no significant difference between customer’ s perception scores regarding quality of services of 

selected online retailers 

Research methodology. 

Source of data: Basically the data is collected from primary and secondary source. Primary source involves 

collection of data through the questionnaire and secondary data collection involved is through the Journals, 

Magazines, Articles and Other Newspapers, Online mode. 
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Sampling design: The sampling design that is used for this research is probability sampling. 

Sample size: The sample size selected for the study is limited to 250 members. 

Research tools: The tools used for the research analysis percentage analysis as well as chi-square test 

Analysis: 

The demographic profile reveals that 52% are Male and 48% are Female the average age of the respondent 

is 25 years the study was conducted within tumkur city, Karnataka State. 

1. 65 % of the respondents prefer Flipkart, 71% prefer Amazon ,10%others and 4% prefer Snap deal. 95% of the 

respondents say that prefer to buy according to their requirements. 65% of the respondents wanted to buy mobiles 

and computer Tabs 24%TV Appliances and electronic Gadgets and 6 % prefer to buy Groceries. 

Testing of Hypothesis: 

Table: 1 H1= There is no significant relationship between Convenience to consumer’s perception towards E 

retailing. 

Conclusion 

The e-retailing will become tremendous business strategic concept, and it may be very helpful and most 

profitable method of business process in coming decade to the textile and garment industries E-retailing or online 

is growing at faster pace in India. It  has  witnessed  steady growth of  50-60  % Usage of internet and Smart 

phones and availability of Apps results in increase in e-shopping selling goods and providing services as per the 

needs of the customer is a challenging task among the businessmen this study implies that most of the costumers 

are satisfied with service provided by various sites and quality of products and services they are happy with 

convenient, delivery system and price charged by online sellers they prefer to continue e –shopping in future. 
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